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From the definition and implementation of policies and initiatives aimed at reducing the main

| impacts to i in industrial technologies with a
low environmental impact, from the use of clean energy to a responsible and efficient use of resources, to the reduction and recovery of waste materials, everything
is about sustainability.

To learn more, please see the EssilorLuxottica Sustainability report available on ESSILORLUXOTTICA CORPORATE WEBSITE (in English and French).

FROM ENERGY EFFICIENCY TO THE SELF-GENERATION OF RENEWABLE ENERGY

For Luxottica, energy management is driven by investments in advanced | with low | impact. The goal is to increase the effectiveness of the
production processes and guarantee a more efficient use of energy and natural resources. In particular, the company’s energy management efforts focus on two main
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Energy efficiency. Energy efficiency initiatives are managed within the scope of its ISO 50001 certified Energy Management System. The installation of meters to
monitor energy consumption in all its facilities in real-time and the use of specific indicators allow the company to identify priority action areas and define new
projects and impi plans at its

of lighting, air conditioning and heating systems.

ing and distribution sites. Energy optimization efforts also include improvements in store energy efficiency in terms

Renewable energy. Since 2013, Luxottica has been investing in reducing CO; emissions by generating renewable energy thanks to the installment of solar panel
systems and biomass heating systems at its manufacturing and distribution sites, starting with Italy. Their gradual roll-out has enabled the company to more than
quadruple the quota of self-generated clean energy in Italy between 2015 and 2020. This effort continued in the second half of 2020 with the installment of two big
photovoltaic systems in Agordo and Sedico sites.

Additionally, in Italy, the power supply at Luxottica’s headquarters, directly managed retail stores and manufacturing and distribution sites started to switch to
certified green energy during 2020.

OPTIMIZATION OF WATER USE

Over the years, Luxottica has invested in the management and optimization of the use of water resources in its manufacturing sites and logistics hubs. These efforts
range from daily commitments, such as the replacement of old valves with time-delay ones and the continuous improvement of the consumption measurement
system, to structural improvements of traditional resource heavy processes, such as galvanization. The introduction of the

ECO-SUSTAINABLE GALVANIZATION TECHNIQUE in Luxottica’s main manufacturing sites of metal frames and components in Dongguan (2014) and Agordo
(2016) allowed it to immediately reduce the amount of water and energy consumed as it is an integrated water treatment and recycling system that allows water to
be reused in the process.

Following these positive effects on water consumption, between 2018 and 2019 Luxottica installed closed-circuit water systems in the galvanizing plants and in
painting processes inside its other sites in Italy dedicated to metal frames and components manufacturing.

RESPONSIBLE WASTE MANAGEMENT
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Luxottica’s

ing fl and imp i demand forecasting capabilities are key for the reduction of waste at its plants. Over the years, it has introduced a
retro-planning approach to the creation and launch of each eyewear collection, allowing to better plan its production volumes and thereby avoid the situation of
manufacturing more units than needed.

In more recent years, Luxottica has also invested in the continuous improvement of manufacturing processes in order to further reduce its environmental impact, such
as the installment of evaporator systems and, in Agordo and Dongguan, of a wastewater treatment system.

The Company also focuses on improving waste management in its stores worldwide, starting from the most common forms of waste, such as cardboard, plastic and
paper.

ENVIRONMENTALLY RESPONSIBLE PRACTICES IN LOGISTICS

Luxottica’s efforts to limit and reduce its impact on the climate include the transportation and distribution of products, which accounts for one of the most important
indirect carbon emissions sources.

Since 2017, the Company has been measuring CO; emissions deriving from the transport of its products and has been working closely with its logistics partners in
order to find new and alternative solutions to reduce the carbon emissions.

Initiatives to improve the sustainability of logistics include green shipping options for the Company proprietary e-commerce platforms, partnerships with local
providers to use alternative fuel solutions and green vehicles where available and a comprehensive mapping of its logistics packaging.

Pillar SDG

Commitment to excellence

Luxottica’s continuous quest for excellence, its ability to reinvent itself and innovate are part of the 16 Juct asree
company’s story and characteristic of its business approach. This commitment can be seen everywhere and iy
it shapes Luxottica's long-term goals and success. It is a reflection of the Group’s untiring desire to keep
evolving and improving while staying faithful to its principles.

“Made in": a common language in a company open to the world
Risk management & compliance

Visual well-being

DECENT WORK AND
ECONCABE GROWTH

Luxottica promotes the well-being and health of the eyes through the excellence of its
products and its world-class customer service in stores and online. High quality
glasses and lenses, the result of continuous design, material and technology innova-
tions, are complemented by the cutting-edge ophthalmic treatments and eye exams
available in the Group's over 5,100 optical retail stores around the world.

Eyecare

A culture of quality: at the service of customers, employees and the community
Sustainable product development

Protecting intellectual property and the struggle against counterfeiting

Social impact

m
EDUCATION

DECENT WRK AND
ECONDMC GROWTH

Since the outset, Luxottica has stood out for being a socially
responsible company, ready to respond with innovative solutions /\/
to the emergence of new standards and requirements and the ‘I'
interests of its communities and employees. This is a role it will

play in an increasingly insightful manner to promote well-being and social equality in the countries where it
operates, as well as the professional and personal growth, health and safety of its employees.

10 Ridives
-~
=)
v

Creation and distribution of economic value
People, the real driving force of Luxottica
Commitment to employees

The responsible management of the supply chain

Protecting the environment

Luxottica’s desire to preserve and protect natural resources and fr—
landscape, reducing the impact of its activities on the environment, _— ;’ynw
is rooted in the company’s bond with the communities where it E “' &
operates. Since the construction of its first building in Agordo

among the Belluno Dolomites, now a National Park, Luxottica has made preservation an important responsi-
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bility that involves the entire organization and guides sustainable actions and decisions throughout the year.



